EUROPEAN PUBLISHERS COUNCIL
NEWS RELEASE

INTERNET COOKIES COULD CRUMBLE:

MEPS SET TO OUTLAW USER-FRIENDLY INTERNET TOOLS AT THIS WEEK’S PLENARY

Voting in this week’s Strasbourg Plenary on the revision of the 1997 ISDN directive which concerns the processing of personal data and the protection of privacy in the telecoms sector, the European Parliament looks set to make Internet users re-register every time they re-visit their favourite sites, and remember their Internet passwords and usernames for each and every site they visit – all in the name of data protection.  

The user-friendly Internet tool under fire is the so-called “cookie” which has been branded a “spy device” used by the advertising industry by MEPs to justify the need to prohibit its use.

The cookie is legitimately used to:

· ensure the user is the genuine one and not someone else using the same password;
· authenticate the user’s identification in e-commerce transactions

· recognise preferences for all types of website and search engine – remembering usernames and      passwords, for example.

MEPs contest that “Terminal equipment of users of electronic communications networks and any information stored on such equipment are part of the private sphere of the users requiring protection under the European Convention for the Protection of Human Rights and Fundamental Freedoms.  So-called cookies, spyware, web bugs, hidden identifiers and other similar devices that enter the users’ terminal equipment without their explicit knowledge or explicit consent in order to gain access to information…or to trace the activities of the user may seriously intrude on the privacy of these users….”

Francisco Balsemao, Chairman of the EPC said: “Far from being a sinister tool of the advertising industry, cookies are an essential aid to help the consumer get the best out of the Internet with the minimum time and effort.  Furthermore, if consumers are concerned about the use of cookies for whatever reason, they can easily purchase software which will enable their computers to reject them.  In fact, Microsoft’s latest browser automatically rejects cookies which attempt to profile cookie data without consumer consent.

“It is in our interests to make the Internet as accessible as possible to users and to avoid legislating against advertising which enables so much on the Internet to be available free of charge.”

For further information, please contact Heidi Lambert Communications on Tel: 02 732 5546 or Angela Mills, EPC, in the UK on Tel: +44 1865 310 732.
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